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M.I.B.   (Master of International Business) - 2014 

Scheme of Examination  

 
1. The facility of revaluation  be given to MIB students as per the provisions of Ordinance 157 and 158 

at par with other courses of the University. 

2. The provision of grace of 1% of total ---------------  marks be allowed maximum in two papers. This  

be implemented from the next semester  examination. 

3. Serial number of “French Language” paper in second semester is 106 at present and serial number of 

“International Logistics”  paper is 107 at present. The serial no. of these two papers should be 

changes to have cohesiveness in course scheme. The serial number of these papers be as follows : 

International Logistics 207   (in place of 107) 

French Language  206 (in place of 106) 

4. Scheme of examination be as follows : 

All students who have appeared in Ist semester exam. shall be treated eligible for admission to be II 

semester. Admission to semester III shall be open to those students who have cleared  successfully 

atleast 50% papers or more of the total  papers of semester I & II taken together. 

 

Candidates failing in first semester exam shall be required to take their papers alongwith III semester 

exam.  Similarly a candidate who has failed to clear his papers of second semester shall be required to 

appear alongwith the fourth semester exam.  If any candidate is declared failed in fourth semester 

exam. shall be required to appear immediate next semester exam, whenever held by the University. 

 

Non- clearance of more than 50% of the papers of first and second semester together by a candidate 

will be declared fail and he / she will have to appear as an Ex-student in all papers of first and second 

semester, whenever next exams held by the University. 

 

If  a candidate fails to clear all papers of I semester exam, he/she shall not be permitted to take the 

examination of IV semester. Span period of the course shall be four years from the date of 

registration in the course. 
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Master of International Business - 2014 

I Semester  

101. BUSINESS ECONOMICS 

 
OBJECTIVE: This paper attempts to expose the students with the mother of business activity i.e. 

economics. This purpose is to apply micro economic concepts, tools and techniques in evaluating 

business decision taken by a firm. 

LEVEL OF KNOWLEDGE: Working knowledge is required in using tools and techniques in 

solving business related problems. 

DETAILED SYLLABUS: 

Unit - 1 

Economics : An Overview in relationship with business Economics. 

Managerial Economics : Role of managerial economics in decision making. 

Micro and Macro Economics : An overview and determinants of National Economic policy. 

An introduction to the economizing problem : The function of economics, economics and efficiency 

unemployment, growth and future. 

Unit – 2 

Understanding Individual markets : Demand and supply-market defination, demand-law of demand,  

supply-law of supply, supply and demand market, equilibrium approach. 

National Income, employment theory and fiscal policy-measuring national output-methods compo-

nents and price level. GW and social welfare.  

Macro Economic instability: Unemployment and inflation. overview of the business cycle. unemplo-

yment- types of employment. Define Full employment measuring unemployment economic cost of 

unemployment. 

Unit - 3 

The economics of firm and resource allocation. The theory of consumer behaviour-cardinal and ordi-

nal approach -demand theory and indifference curve analyses. The factors of production and produc-

tion function- short term and long term production function, The cost of production – concept, types 

and relationship between short run and long run cost. 

Unit - 4 

 Price and output determination under different markets, perfect competition, imperfect competition 

and monopoly, price discrimination or monopoly discriminate. Price and output under oligopoly. 

General theory of price determination, role of time elements in price determination of the market 

product. General equilibrium : The market system and its operation (case study). 

Unit - 5 

Current Economic problems – Government and economic policy, monetary policy, credit creation 

and the role of central bank. Business cycle and business policy. Rural economics and urban 

economics, problems of rural, urban and Metropolitan cities of solving rural and urban problems : 

The prerequisites of new economic policy and challenges.  

 

REFERENCES: 

• Economics – McConnell, and BRVE. 

• Business Economics – V.G. Mankar   

• Business Economics – D.M. Mithani & V.S.P. Murthy 

• Managerial Economics – Adhikary 

• Managerial Economics – D.N. Dwivedi 
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• Managerial Economics – Semuelson 

• Business Mathematics – Semuelson  

• Quantitative Techniques – Sancheti & Kapoor 

• Statistics : Elhans 

• Quantitative Techniques for decision making : Sharma, Shenoy and Srivastava 

• Statistics of Management : Levin  

• Introduction to Statistics Methods : Gupta 

• Fundamentals of Statistics : S.P.Gupta 

• Fundamentals of Statistics : S.G.Gupta 

• Fundamentals of Statistics : B.N.Gupta   
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102. INDIA’S FOREIGN TRADE AND POLICY 
 

OBJECTIVE: This course aims at providing information on India’s foreign trade – composition 

and direction, trade policy and balance of payment. 

LEVEL OF KNOWLEDGE: Expert knowledge is required to understand organizational 

environment and individuals role as manager to operate effectively in the organization to achieve 

organizational. 

DETAILED SYLLABUS: 

UNIT – 1 – Foreign Trade : An overview 

India’s Foreign Trade  

India’s Balance of Payments 

India and World Trade 

Unit – 2 – Institutional Framework and Policies 

E-xport Promotion in India  

Trade Policy 

Industrial and Investment Policy 

Expert Processing Zones, Export Oriented Units and Export-Houses 

Unit – 3 – Trade Prospects with Select products -1 

Agricultural Products (Including Marine Products) 

Textiles and Garments  

Gems and Jewellery & Handicrafts. 

Leather Products 

Unit – 4 

Trade Prospects with Select Products – II 

Electronics Commodities. 

Engineering Goods  

Chemical Goods 

Services. 

Unit – 5 

Trade Prospects of Select Markets 

United States of America 

European union and CIS countries 

Japan  

ASEAN and SAARC 

West Asia 

 

REFERENCES: 

• India’s export : Martin Wolf 

• India’s export and export policies in the 1960s : Deepak Nayyar 

• Foreign trade management in India : M.L. Verma  

• Export promotion in India, The institutional infrastructure : S. Bhashyain 

• Finance of foreign trade and foreign exchange : B.K. Chaudhuri   

• Export marketing India’s new manufacturers : Sri Ram Khanna  
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103. QUANTITATIVE TECHNIQUES FOR BUSINESS 

DECISION – 1  
OBJECTIVE: This course develops analytical ability through mathematical reasoning among 

students. The statistics tools and techniques to required to analyses problems and their solution for 

effective decision making in business situations.  

LEVEL OF KNOWLEDGE : Working knowledge of mathematics and statistics is required to 

develop analytical skill in decision making.  

 

DETAILED SYLLABUS :  
Unit – 1 

Quantitative Decision making an overview. 

Matrix Algebra its applications to solve business related problems. 

Unit – 2 

Measures of Central Tendency, (Mathematical and Positional average), Correlation and Regression 

Analysis. 

Unit – 3 

Basic concept of probability (Addition and Multiplication Probability, Conditional Probability ) 

Bayes Theorem.  

Discrete and continuous probability distributions. 

Unit – 4 

Index Number  

Time series analysis. 

Unit – 5 

Statistical Quality Control (Control chart for attributes and variables, O-C curve, L, B, risk, Design 

of experiment. 

NOTE : Business related problems are required to be solved in different topics. Cases unsolving 

usages of more than one techniques may also be taken up.  

 

REFERENCES: 

• Business Mathematics : Sancheti and Kapoor  

• Quantitative Techniques : Levin 

• Statistics : Elhans  

• Quantitative Techniques For decision making : Sharma, Shenoy and Srivastava  

• Statistics of Management : Levin  

• Introduction to Statistics Methods : Gupta 

• Fundamentals of Statistics : S. P. Gupta  

• Fundamentals of Statistics : S. G. Gupta 

• Fundamentals of Statistics : B. N. Gupta   
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104. FINANCIAL AND MANAGEMENT ACCOUNTING  
 

OBJECTIVE : The basic purpose of this course is to develop an insight of postulates, principles 

and techniques of accounting and utilization of financial and accounting information for planning, 

decision making and control. 

LEVEL OF KNOWLEDGE : Working knowledge of financial accounting and expert knowledge 

in Management accounting is required by the students to fully understand the financial implications 

in business decision. 
Unit- 1 : Financial Accounting 

Nature and Scope. 

Accounting concept and conventions. 

Preparation of journals, ledger & trial balance 

Preparation of trading and profit, & loss account and balance sheets. 

Legal requirement of Accounting & Auditing, Accounting Standards. 

Unit – 2 
Corporate Accounting issue of shares and debenture 

Buy back od Shares  

Accounting for depreciation. 

Impact of price level changes, Inventory Solution & Estimation 

Unit – 3 : Management Accounting 
Nature, scope, objects and functions. 

Analysis of Financial Statement  

Ratio Analysis – Univariate and multi-variate analysis Reaver and Altman’s Model 

Fund flow analysis and case flow analysis (AS-3) 

Unit – 4 
Cost classification, Method of Costing, Cost Allocation 

Unit Costing, Preparation of Cost sheet treatment of overhead 

Marginal costing – Break even analysis, its application in business decision. 

Unit – 5 
Budgeting and Budgetary control, preparation of fixed and flexible budget. 

Standard costing and variance analysis. 

Using accounting information in decision making. 

NOTE : Practical problems related to different topics to be taken up and small cases may be taken up 

for discussion in the class. 

 

REFERENCES:  

• Finance & accounting for managerial competitiveness : Dhameja N. & Shastri K.S. 

• Management Accounting : Khan & Jain 

• Essential of Management Accounting : Pandey I.M.  

• Accounting for Financial Analysis : Agarwal J.D. 

• Cost Accounting – A Managerial Emphasis : Homgren C.T. 

• Cost Accounting & Financial Control System : Dearden John 

• Advanced accounts : Shukla S.M. 

• Management Accounting Principles : Anthony & Reece 

• Management Accounting : Hingorani and Ramnathan 
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105. FUNDAMENTALS OF MANAGEMENT AND 

ORGANIZATIONAL BEHAVIOUR 
 

OBJECTIVE: This paper places the foundation of management thought and principles besides role 

of Human component in the organization and their psychology and group dynamics towards 

achieving organizational goals and enhancing productivity.   

LEVEL OF KNOWLEDGE: Expert knowledge is required to understand organizational 

environment and individuals role as manager to operate effectively in the organization to achieve 

organizational goals. 

DETAILED SYLLABUS: 

Unit – 1: Management Concepts 

Nature, function and concept of management. 

Role of a Manager 

Evolution of Management thought – An overview 

Social responsibility of Management 

Unit – 2: Planning and Decision making 

Planning, Nature, process and element of planning. 

Fundamental of decision making : process of decision making and tools used for decision making. 

models of decision making. 

Management by objectives. 

Coordinating significance and purpose. 

Unit – 3: Organizing, Staffing and Control 

Organizing : Nature & purpose of organizing, line & staff relationship and delegation of authority. 

Bases for departmentation and span of control 

Staffing - Nature & purposes. 

Leading - Various theories and leadership styles. 

Controlling - Systems and process of control      

Unit – 4: Organizational Behaviour 

Introduction to human behaviour, its significances and role of an individual in the organizational 

system. 

Human behaviour – An Input Output system. 

Determinants of individual behaviour attitudes – types and development. 

Group dynamics and behaviour. 

Values & Culture-their relationship with Organizational functioning. 

Unit – 5 

Personality – concepts and various theories. 

Interpersonal relationship – Transactional analysis, group dynamics, informal organization. 

Motivation – Various theories of Motivation. 

Organizational Change and Development. 

Organizational Effectiveness. 

Conflict management and Team building. 

 

NOTE : Cases on related topics may be taken up from standard books. 
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REFERENCES: 

• Management : Koontz and O’donell 

• Management : Stoner James and Freeman Edwards 

• Introduction to Behavioural Sciences for Business : Kolasa 

• Organizational Behaviour : Luthans   

• Organizational Behaviour : Robins  

• Organizational Behaviour : Coleman 

• Hurnanrelationatwork : Keith Devis.   

• Principals of managements : Tripathi & Reddy 
 

 

106. INTERNATIONAL BUSINESS ENVIRONMENT 

 
OBJECTIVE: This main objective of this course is to make the students familiar with the 

fundamental basics of International Economic Relations and latest trends in the developed countries. 

The course will equip the students to analyze the impact of changes in the international business 

environment on India’s Foreign Trade and to assess the prospects of promoting our exports to the 

other countries. 

LEVEL OF KNOWLEDGE :Expert knowledge is required to understanding environment of 

International Business and its impact on India’s Foreign Trade. 

DETAILED SYLLABUS : 

Unit – 1: CONCEPTS AND DIMENSIONS 

Introduction to International Business Environment. Theories of International Trade. 

Balance of Payments. 

Instruments of Trade Policy. 

Unit – 2: GLOBALIZATION & PROCESS AND FORCES 

Globalization : An Overview 

International Investment 

Transactional Corporation 

Technology Transfer. 

Unit – 3 : WORLD TRADING SYSTEM & INSTITUTIONS 

World Trade  

Multilateral trading System 

Regional Economic Groupings 

International Commodity Agreements 

Multilateral Financial institutions 

Unit – 4 : LEGAL ENVIRONMENT 

Legal Framework of Foreign Trade. 

The Proper Law of Contract or the Lex Causae  

Settlement of International Trade Disputes. 

Unit – 5 : CONTEMPORARY DEVELOPMENTS AND ISSUES 

International Trade and Environment 

International Trade in Services 

International Business Ethics  

Electronic Commerce 
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REFERENCES: 

• International Business Environments and Operations : Daniels, John D. and Radebaugh, Lee H. 

• International Marketing : Cateora, Philip and Hess. 

• International Marketing : Kirpalani V.H. 

• International Business Environment : Blake and Sundoram   

 
   
 

107. COMPUTER APPLICATION - 1 
OBJECTIVE: This course aims at providing fundamental knowledge about computer application in the 
international business. 
LEVEL OF KNOWLEDGE: Basic application and practical uses of computer. 
DETAILED SYLLABUS: 

Unit – 1: Introduction to computer 
What is Computer, Characteristic of Computers, 
Generation of Computer, Types of Computers. 
Concept of hardware, software, line ware. 
Representation of Information. 

Unit – 2 : Operating System 
Concept of Operating system, Need and Function of Operating System (DOS) 
Single and Multi users Operating System  
Booting Process 
Concept of drive, directories and files and their naming convention, Listing the contents of a 
drive/directory Internal and External command. 
Creating a directory. changing to a directory and removing a directory. 
Copying a file, renaming a file, typing the contents of a life, erasing a file. Checking the structure of a 
drive. 

Unit – 3 : Advance DOS 
Disk Organization : Boot record, disk partitioning, master boot record and file allocation table,  
Formatting a diskette. 
Internal and external commands, background printing. 
Copying a diskette: Copy, Xcopy and Disk copy commands. 
Protecting files and undeleting files. 
Defining the command search path. 
Concept of batch flies, creating and using a bath file. 
Booting procedure and restarting a PC. 
Configuring the system: Config.sys and Autoexec.bat files.  

Unit – 4 : Windows 
Overview of GUI & Concept of Window 
Using the Mouse & Manipulation of ICONS 
Menus & opening different applications simultaneously 
Basic commands – creating, Mousing renaming, deleting files/folders.   

Unit – 5 : Internet & Virus 
Internet – Concept of Internet, www, using front page express. 
Nut Meting – sending & receiving messages. 
Virus – What is a Virus ? 
Preventive Measures & treatment 
Remove acuss security.  
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REFERENCES: 
PC software made simple : R.K. Taxali 
Computers Today : D.H. Sanders 
Computer Fundamentals : P.K. Sinha 
Lotus 123 : Berliner and Reeues 
Understanding Dbase III+ : Alan Simpson 
Mastering WordStar : Harvey 

123 release 2.4 the complete reference: Mary Campbell  

 

 

  108. FOREIGN LANGUAGE – FRANCH 

OBJECTIVE : To Impart basic knowledge of French language and enable the students to us the 

language as a functional language so as to read, write and understand in order to communicate 

effectively in the field of International Business Management. 

LEVEL OF KNOWLEDGE : Basic functional knowledge in order to communicate effectively. 

DETAILED SYLLABUS : 

Unit – 1: 

Knowledge of fundamental elements in the French Grammer (verbal system-present Tense – 3 

groups, Affirmative, negative and Interrogative). 

Unit- 2: 

French expressions used for interaction at different levels- 

1) Introduction  2) Personal  3) Weather  4) Health  5) MIB Course 

Unit – 3: 

General Information on French Life Style covering the need of  

Indian executive in Prance, 

1) Meals  2) Clothes and Jewellery  3) Passport 

4) Hotel – Reserving a room. 

Unit – 4: 

1. Preparation of an itinerary  

2. Application for a Post 

3. Bio-data in French 

4. General Letter Writing. 

 

REFERENCES: 

 Manager Bleu-Book-1. (Only first 15 lessons of the books are prescribed in the course) 

Collins Gen Dictionary & French-English 

French-English 

(Collins – Hachette) 

 

Cassell`s Compact Dictionary: French-English  
French-English 

(Pan Book Ltd.) 

Larousse de Poche: Francais – Anglais   
French-English 

(Oxford & IBH, New Delhi 
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II Semester 

  201. INTERNATIONAL MARKETING – 1 
OBJECTIVE: The purpose of this course is to develop an understanding of underlying concepts, 

strategies and issues involved in the marketing of products and service. 

LEVEL OF KNOWLEDGE: Expert knowledge in the functional area is required so that students 

can take specific in this operating area. 

DETAILED SYLLABUS: 

Unit – 1: Marketing 

Concept Definition, Nature,Importance & scope of Marketing,Management, marketing environment, 

micro & macro. Adopting marketing to the new economy. Marketing Mix. 

Unit- 2: Analysis for Marketing Decisions 

Scanning the marketing environment – Analysis and understanding of micro and macro environment 

Analysis Industry and competitors.  

Analysis consumers market and buying behaviour – Determinants and models of consumer buying 

behaviour, Market segmentation, Market targeting, mapping the market and targeting niches. 

Unit – 3: Product and Pricing Decisions 

Product – Definition, Classification, Product lines, branding, packaging and labeling, Product life 

cycle, new product developments, Product differentiation and positioning. 

Pricing – Definition, objective, influencing pricing, designing pricing strategies. 

Unit – 4: Distribution and Promotion Decisions 

Marketing channels – their selection and management, Logistics decision, Marketing 

communication and promotion, Advertising, sales promotion, public relation, Direct marketing and 

Cyber marketing.  

Unit – 5: The Strategic Marketing 

Marketing strategies for leaders, challengers, followers and niches. 

Designing and managing global marketing strategies. 

Implementing and controlling strategic marketing program.  

NOTE: Practical problems in specific areas with the help of cases may be taken. 

REFERENCES: 

• Marketing management : P.K. Srivastava 

• Marketing management : P. Kotler 

• Marketing management : Boyd, Walker and Larreche 

• Marketing management : Rajan Saxena  

• Marketing management : Ramaswamy  

• Marketing  : Skinner 

• Marketing  : J.R. Gandhi   

• Fundamentals of marketing : Stanton 

• Marketing  : Evans & Bennan  
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202. QUANTITATIVE TECHNIQUES FOR INTERNATIONAL 

BUSINESS DECISIONS – II 

ONJECTIVE: This course is desired to introduce the principles of Operations Research techniques 

and their application in decision making through System.  

LEVEL OF KNOWLEDGE: Expert knowledge is required by the students to comprehend the 

problem in its totality and them translate it into mathematical model to find optimal solution. 

DETAILED SYLLABUS: 

Unit – 1 

Quantitative Decision Making an overview. 

Optimization Techniques: 

Introduction to Liner Programming.  

Formulation of problem. 

Solution by Graphical Method and Simplex Method. 

Dual Simplex 

Duality 

Sensitivity Analysis 

Unit – 2 

Transportation Model 

Assignment Model 

Sequencing 

Unit – 3 

Network Analysis 

Introduction to PERT and CPM 

Probability Concepts and Crashing. 

Cost Analysis 

Unit – 4 

Queuing theory (MMI Model) 

Simulation. 

Game Theory 

Markov Analysis 

Unit - 5 

Integer Programming. 

Decision making under conditions of Certainty, Risk and Uncertainty. Replacement Theory. 

 

REFERENCES: 

• Q.T. : Levin Kirkpatrick 

• Q.T. : Taha 

• Q.T. : N.D. Vohra 

• Q.R. : Gupta & Sharma 

• Q.R. : Kantiswaroop & Gupta 

• Q.R. : N.D. Kapoor 
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203. OVERSEAS MARKETING RESEARCH  
ONJECTIVE: The course aim at providing an insight in to problem and usage of research in 

management decision making in the area of Overseas Marketing Research. 

LEVEL OF KNOWLEDGE: Expert knowledge of Marketing Research tools and techniques and 

their use in Overseas Marketing Research. 

DETAILED SYLLABUS: 

Unit – 1 

Research – Meaning, objectives, significance types, research process, research in International 

context – complexity and major issues, International marketing Information system. 

Unit – 2 

Research design – Meaning, need and features of good research design, Data collection, primary and 

secondary. Collection of data through questionnaire telephonic interview and mail surveys. Various 

methods and sources. 

Unit – 3 

Sampling Theory – population and sample Random sampling, static and standard error of statistic. 

Testing of Hypothesis: Basic concept & procedure estimation of parameters, Chi-square Test: 

Characteristic and assumptions, test of Goodness of fit and independence of attributes. 

Unit – 4 

Analysis of Variance – Concept and Basic principle. Coding method for one way ANOVA, Two 

way ANOVA, Analysis of Co-variance, Non Parametric Test: uses, Run test, sign test, Median test 

and signed Rank test. 

Unit – 5 

Marketing Research – Applications of Research, sales research, product research, Motivational 

research, Advertising research market segmentation and physical distribution Research. 

 

REFERENCES: 

• Marketing Research 3
rd
 Ed. P.K. Srivastava  

• Marketing Research : Text and cases: Boyd and Westfall 

• Research for marketing decision: Green and Tull 

• Marketing Research : Measurement and method : Tull and Hawkins 

• Marketing Research : Beri 

• Marketing Research : D.D. Sharina 

• International Marketing Research : Punnett and Shenker  
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204. EXPORT-IMPORT PROCEDURES, 

DOCUMENTATION AND MANAGEMENT 
OBJECTIVE: The course aim at providing an insight into the import-export procedures, problem, 

scope and its management. The endeavour is to equip the learner with documentation procedures 

and how to tackle import-export procedures with special reference to the Indian condition. 

LEVEL OF KNOWLEDGE: Expert knowledge of Export-Import Procedures and a through 

knowledge of documentation used in import and export in India.    

DETAILED SYLLABUS: 

Unit-1 

Export-Import Documentation & Policies, 

Export Import Trade: Regulatory Framework. 

Export Sales contract 

Export Import Documentation – An overview  

Unit – 2 

Terms of Payment and Financing practices: 

Electronic Data Interchange system. 

Processing of an Export Order 

Terms of payment 

Unit – 3 

Export Import Trade Operations 

Exchange control Regulation & Facilities concerning Export. 

Export Finance 

Unit – 4 

Export Assistance and Support measures. 

Import Finance 

Preparing for Shipment 

Cargo Insurance 

Shipment of Export Cargo  

Custom Clearance of Import Cargo 

Unit – 5 

Institutional Set-up for Export Promotion in India. 

Export Assistance in India. 

Procedures for claiming Export Assistance. 

 

REFERENCES: 

• Export management : Rajagopal  

• Export management : Varshney & Bhattacharya 

• Exporter’s Manual and Documentation : Nabhi`s   

• How to export : Nabhi`s 

• How to import : Nabhi`s 
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205. COMPUTER APPLICATION – II  
OBJECTIVES: This course aims at adding to the fundamental knowledge of the students about 

computer applications in the international business with special emphasis on how to build an 

information system i.e. database management. 

LEVEL OF KNOWLEDGE: Fundamental knowledge of database and its application. 

DETAILED SYLLABUS:   

Unit – 1: Database Management System 

Database and DB System, Concept of DBMS, Features of DBMS, Relational DB Defined, Phases of 

DB design. 

Unit - 2: MS – Word 

Opening, creating, saving a document. 

Editing, finding and replacing text. 

Using the interface (Toolbars and menus). 

Spell check feature, autocorrect feature and grammar facility. 

Formatting text, formatting a document and auto format feature. 

Adding borders, shading, headers and footers.  

Inserting graphic and objects in a document. 

Mailmerge a document. 

Protecting a document. 

Unit – 3: MS Excel 

Concept of a workbook, creating, opening and saving a workbook and organization of worksheets in 

a workbook. 

Data entry in cell, selecting copying/moving data in a worksheet or to different worksheets. 

Using the interface (Toolbars and menus). 

Formatting & calculations. 

Worksheet printing. 

Creating embedded charts using chart wizard. 

Database management 

Filtering records. 

Protecting a worksheet and a workbook. 

Unit -4: MS PowerPoint 

Business presentations and their advantages. 

Creating a presentation. 

Enhancing a presentation: Adding graphics and other objects; setting transition, Showing a presenta- 

tion, setting the time for different slides. 

Printing a presentation. 

Unit – 5: System Analysis and Design 

Concept of a system, concept and determination of External and Internal Entities, Understanding a 

system. 

Concept of a Data Flow Diagram and its advantage. 

Analyzing and designing a system. 

Structure charts. 

 REFERENCES: 

• PC software made simple : R.K. Taxali  

• Computers Today : D.H. Sanders 

• Understanding Dbase III + : Alan Simpson 

• Rescued by windows 3.1 : James 
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• Basic system analysis : Alan Daniels & Don Yeates 

• System analysis and design : James A. Senn 

 

 

 

206. FOREIGN LANGUAGE – FRENCH 
OBJECTIVE : This course aims at adding to the fundamental knowledge of the students about 

French language and enable the students to use the language functional language so as to read, write 

and understand to in order to communicate effectively in the field of International Business 

Management. 

LEVEL OF KNOWLEDGE : Fundamental knowledge in order to communicate effectively.  

DETAILED SYLLABUS: 

Unit – 1: 

Fundamental of French Grammer.  

Part-II: Past and Future Tenses. 

Unit - 2: 

French expressions used in Trade and Commerce. Useful French expressions used in Managerial 

Economics. 

*Useful French expressions used in International Marketing & Banking. 

Unit – 3: 

French for communicating through letters, telegrams, computers and French expressions used in 

tele- communication  

Unit – 4: 

Information on Paris and Udaipur as Tourist Centres. 

 

REFERENCES: 

• Manager Bleu-Book-1 

      (16 lessons to 25 lessons are prescribed in the course). 

• Collins Gen Dictionary : French-English 

 
       French-English 

               (Collins – Hachette) 

 

• Cassell`s Compact Dictionary: French-English  

 
       French-English 

       (pan Book Ltd.) 

 

• Larousse de Poche : Francais – Anglais   

 
       French-English 

        (Oxford & IBH, New Delhi 
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207. INTERNATIONAL MARKETING LOGISTICS 
ONJECTIVE: The aim of this course is to equip the students with fundamental knowledge on the 

principles and practices of Global Supply Chain and Logistics management for international 

marketing In reality, logistics management is the integration of all the activities involved in the 

procurement, storage, and movement of products/goods from the initial supplier to the final 

customer. 

LEVEL OF KNOWLEDGE: Interactive lectures, case studies, guest lecturers from industry, and 

external students work. 

DETAILED SYLLABUS: 

Unit – 1 

Introduction to global logistics and supply chain management-logistics in the organization, 

inventory management, warehousing, inbound logistics and procurement, global transportation 

systems, logistics environment, strategic organizing for logistics effectiveness, customer service, 

managing logistics information.  

General characteristics of shipping industry and its structure, liner and tramp operations, fright 

structure, shipment procedure, World sea borne trade.    

Unit – 2 

Supply chains management and system – network planning 

Sourcing strategy and vendor development, performance evaluation 

Managing supply chain modeling logistics- forecasting, production & distribution models. Inventory 

management – decision with special application of economic order quantity calculations, warehouse 

location, material flow including packing issues.   

Unit – 3 

Overview of global logistics system and Transportation management – economic & financial 

indicators, transportation system and carrier pricing. 

Qualitative factors in logistics management by road, sea and air in the national and international 

arena. Shipper’s association and issues, UN convention and code of conduct for liner, Government 

control in shipping. 

Shipping conference, containerization: concept and operation. 

Air transport and air freight rates: its problems and prospects, legal aspects of carriage of goods. 

Unit – 4 

International inter-modal transportation in the global market moving commodities, goods, vehicle 

routing, minimum spanning problems. 

Factors governing the location of distribution & channels in distribution of goods in domestic and 

foreign markets. 

Total distribution cost approach – trade off between cost efficiency and effectiveness. 

Currency and payment issues, documentation and the role of governments may be examined.  

Logistics strategies and its future. 

Unit – 5 

Management Information System and Technology 

Role of IT in logistics and supply chain management. 

Information system – factors governing network design and facilities location. Managing systems, 

people and technology to create superior capabilities in operation. Strategic logistics system 

development and associated problems.  
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REFERENCES: 

Suggested to refer to the relevant chapter or course material contents for acquiring adequate 

knowledge.- 

Unit – 1 

1. Gourd in, Kent, 2001. Global Logistics Management, Blackwell, ISBN: 1-55786-883-2 

Contemporary Logistics: J.C. Johnson. D.F. Wood 

2. Logistics journal readings as assigned. 

Unit – 2  

1. Raghuram G and N. Rangaraj, Logistics and Supply chain Management. Macmillan, New 

Delhi, 2000  

2. Arnold, J. and S. Chapman (2001), Introduction to Materials Management. 4
th
 Ed. Prentice 

Hall. 3. Ballou, R.H. (2003) – Business Logistics Management 5
th
 edition, Prentice Hall, 

Englewood cliffs, N.J. 

Unit – 3, 4 

1. Hill, C. (2001). International Business: Competing in the Global Marketing. 3
rd
 Ed. Boston: 

Irwin, McGraw-Hill. 

 Heragu, Sundaresh, Facilities Design, 1997, PWS Publishing Company, Boston. 

 Logistics Approach: K.K. Khanna. 

 Containerization: Railway Institute of India. 

 Strategic Logistics Management, Douglas H. Lambert and James R. Stock; Irwin/McGraw 

Hill; 1993, ISBN: 0-256-08838-1. 

Unit – 5 

1. Simchi-Levi, David, Philip kaminsky, and Edith Simchi-Levi (2000), “Information 

Technology for Supply Chain Management” (Chapter 10), in Designing and Managing the 

Supply Chain: Concept, Strategies, and Case Studies, McGraw-Hill: New York. 

2. Krajewski, LeeJ., and Lany P. Ritz man, Operations Management – Strategy and Analysis, 

Addison Wesley, New Delhi, 1999.   
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III Semester 

301. INTERNATIONAL BUSINESS INFORMATION 

SYSTEM 
OBJECTIVE: The main purpose of this course design is develop a basic understanding about the: 

(i) Business Information Systems and their management. 

(ii) Role of Information Technology in Corporate Decision Making Process. 

(iii) Latest trends in the information technology and their application in business. 

LEVEL OF KNOWLEDGE: Export knowledge of the various techniques involved in getting 
information needed in the international business. 
DETAILED SYLLABUS: 

Unit – 1 
Features of CBIS. 

Model Base management System, 

Type of Models 

Function, time, certainty, risk 

Structure OR Models, Dichotomous, Model of mind 

OS Stools – DSS generation. 

Specific DSS, Constructing 

aDDS, steps in designing 

aoSS  

Significance of Management Information System 

MIS and corporate decision making process. 

MIS Stage Theory 

MIS Organization in business establishment 

Major trends in II 

Location of MIS  

Unit - 2 
System concept of Business Organization. 

Top management and MIS 

Unit - 3 
Corporate MIS development cycle; 

Various phases  

MIS Planning and Programming  

System analysis and design. 

Prototype approach  

Development of Gross/Conceptual Design. 

Development of Detailed System Design. 

Implementation of MIS. 

Compulsory case study.  

Unit – 4 
Corporate Fundyional Information system 

Marketing information System 

Financial Information System 

Human resoun:::e Info:rmation System. 
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Unit – 5 
Database management System (DBMS) and concept of  

Data Independence. 

Distributed data processing 

Latest trends in Business Information System. 

Managing the MIS security-risk & prevent!ve techniques.  

Unit – 6 

• Management Information System   : Murdick & Ross 

• Management Information System   : O’Brien 

• Management Information System   : Davis & Olson. 

 

 

 

302. INTERNATIONAL BUSINESS POLICY & STRATEGY-I 
 

OBJECTIVES: The objective of the course is to develop holistic perspective among students that 
they can view the organization from the top and integrate every thing within the organization. 

LEVEL OF KNOWLEDGE: Expert knowledge is required by the students that they develop the 
skill and the view point of the Top Management. 

 

LEVEL AILED SYLLABUS: 
Unit -1 : Strategic Analysis 

The role of Strategic Management, 

The strategic Management Process, vision, mission, goals and objectives.  

Generic Strategy, Alternatives. 

Identifying Mission and Strategy. 

The Decision Environment and The Establishment of objective, 

The External Environment: Identifying opportunities and Threats. 

Assessing the Internal Environment: Determining Strengths and Weaknesses. 

Strategic Analysis and Choice. 

Unit – 2 : Strategy Formulation. 

Strategic Management at the Business level: Managing for competitive Advantages.  

Strategic Management at the International Level:  

Managing for Global Success. 

Unit – 3 : Strategy Implementation. 

Translating Strategy into Action and achievdmg integration.  

Strategy Implementation & Resource Allocation. 

Strategy, Implementation : The role of Organization Structure. 

Strategy Implementation – and Functional policies. 

Strategy Implementation and The role of Leadership. 

Unit – 4 : Strategic Evaluation and Control 

The process of Evaluation and Control. 

The criteria for Evaluation and Control. 

Unit - 5 

Turnaround Management: 

JVS, MERCER & Acquisition. 
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NOTE : Cases can be discussed on individual topics as well as giving a holistic view of the 

management process. 

 

REFERENCES:  

• Strategic Management    : Certo 

• Strategic Management    : Dess and Miller 

• Strategic Management    : Rue and Holland 

• Business Policy     : Kazmi 

• Business Policy and Strategic Management  : Gllueck & Jauct  

 

 

303. MARKETING OF THRUST PRODUCTS AND 

CHARACTERISTICS OF TRADING PARTNERS 
OBJECTICES: The objectives of the course is to develop holistic perspective among students that 
they can view the International markets in detail so as to position to market thrust products in 

specifies internal markets.  

LEVEL OF KNOWLEDGE: Export knowledge is required by the students so that they develop in-
depth knowledge base of these specific markets in international business. 

DETAILED SYLLABUS: 
Unit – 1 : Study of special market-China. 

Its economic structure recent economic developments in China, Foreign Trade of China Commodity wise 

Analysis of exports and imports, Indo China trade prospects. India’ economic reforms in the context of trade 

prospects with China. 

Unit – 2 : Study of special market: Japan 

Economic structure of Japan, Recent economic developments in Japan, Foreign Trade of Japan – Its major 

exports and imports. Indo-Japanese Trade, Prespects of Potential development of thrust products in Japanese 

Market. 

Unit – 3 : Study of special market : EC : 

An overview of European Union Economic Structure of EC, Recent Economic Developments in EC. Foreign 

Trade of EC. India – EC trade prospects. Development of Thrust products and specific marketing strategies 

for EC market. 

Unit – 4 : Study of special market – USA 

Economic structure of USA. Recent economic development in USA economy. Composition of exports and 

imports of the USA economy. Indo-US trade prospects and potential for development of thrust products 

Formulation of specific marketing strategic for the development of Indo-US trade. 

Unit – 5 : Study of special market: Gulf Countries 
Economic structure of Gulf countries, Recent economic development in Gulf countries. Foreign trade of Gulf 

countries, Direction of India’s trade with Gulf countries. Trade prospects of Indo-Gulf countries. 

Development of thrust products and specific marketing strategies for countries. Emerging trends in India’s 

trade with Asean and South American Countries.    

 
NOTE: Marketing of Thrust Product and Characteristic of Trading Partner.  

 
Part – II 

Another paper can be added in IV Semester for detailed study of Russia and European countries, 

ASEAN, 

South American countries like Argentina, Brazil, Mexico etc. Israel, Australia and ewzealand.  

(A full paper can be prepared on the same pattern as the exiting paper.)   
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REFERENCES: 

• Students  can  go  through Economic  Survey  Report  and  various  Journals , Newspapers , Magazines ,  

      Handbooks and country Reports to collect information for these special markets. 

 

• Thrust Sectors in India’s Export: S.S.Saxeaa, M.L. Verma & B. Bhattacharya. 

 

• Projects in Export Thrust Area with International Market Survey: SBP Board of Consultants & Engineers 

 

 

 

 

304. INTERNATIONAL MARKETING – II 
OBJECTICES: The basic objective of this course is to acquaint the students with the 
environmental, institutional, decisional, and procedure, aspect of international Marketing. 

LEVEL OF KNOWLEDGE: Export knowledge is required by the student to evolve decisions in 

the international Marketing. 

DETAILED SYLLABUS: 

Unit – 1 : International Marketing 

Nature, defination and scope of international marketing. 

Difference between Domestic and international marketing, international marketing Environment 

Analysis and Evaluation, basic decision in international marketing and entry strategies in Foreign 

Markets.   

Direct Marketing, Joint Venture, counter trade, subcontracting.   

Unit – 2 : Marketing Mix. 

Operations in international marketing, Product Planning and its adaption strategies, International 

Brand Policies and Positioning. Pricing for international markets methods, policies, price Fialion. 

Unit – 3 : 

International Marketing Channels of Distribution, Channels Availability. Channel Adaptation, 

Control and Evaluation problems of Logistics in international marketing. Sales promotion & 

Advertising in foreign markets. 

Unit – 4 : 

General idea about emerging trends in foreign markets and development of multinational trading 

blocks- NAFTA, SAARC, ASEAN, EC and OPEC.    

Unit – 5 : Emerging issues in international marketing : 

Green Marketing, Services Marketing, Business Process, Outsourcing and Managing risk in the 

export market. 

 

REFERENCE: 

P.K. Srivastav - international marketing Pub-Rajasthan Hindi Granth Academy, Jaipur 

 

REFERENCES: 

• International Marketing  : Hess & Cateora 

• International Marketing  : Cundiff  

• Global Marketing    : M.G. Jain 

• Global Marketing Management : Keegan 

• International Marketing  : Shaw 
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305. FINANCIAL MANAGEMENT 
OBJECTIVE: This is the foundation course in the area of Finance. This acquaints a student in decision 

making, area of finance in a business organization for the efficient utilization of financial resources.  

LEVEL OF KNOWLEDGE: Export knowledge is required by the student to develop decision making 

skill in this vital area of business. 

DETAILED SYLLABUS: 

Unit – 1: Introduction 

Nature and scope  

Traditional and Modern role of Finance Manager 

Objectives of the firm 

Profit vs. Wealth maximization  

Types of instruments  

Type and methods for raising capital  

Unit – 2 : Capital Investment Decision 

Capital budgeting process and significance 
Project evaluation selection appraisal methods under certainly 

Project selection under uncertainly. 

Financing decision  

Cost of debt 

Cost of equity, and retained earnings. 
Overall cost of capital W A C C 

Leverages- Operating and financial 

Miller Modigliani and Proposition on cost of capital 

Unit – 3: DIVIDENT DECISION 

Determination of dividend policy. 

Gordon model (2) Walters Model  

Miller Modigliani Proposition. 

Unit – 4: Working capital in Management 

Introduction to operating cycle & weighted operating cycle approach.  

Determinants and Financing of working capital  

Management of cash–Monitoring working capital efficiency–univariate and multi–variate approach. 

Management of reveivables.  

Unit – 5 : Investment & Security Analysis 

Nature, meaning, scope of security analysis and investment management. 

Financial assets and their investment. 

Stock markets in India – primary and secondary 

Sources of financial information & interpretation of financial pages. 

Fundamental and Technical analysis 

Risk-Return relationship, Markowitz, approach, capital asset pricing model. 

 

REFERENCE: 

• Project Preparation Appraisal Budgeting & Implementation : P.C. Chandra 

• Financial management Theory & Practice    : P.C. Chandra 

• Financial Management & Control     : S.K. Chakraborty   

• Financial Management       : I.M. Pandey 

• Cases in Financial Management      : Pandey & Ramesh Bhatt 

• Financial management        : J.C. Van Horne   
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306. COMPUTER APPLICATIONS III 
OBJECTIVES: This course aims at adding to the existing knowledge of the students about 

computer application in the international business.  

LEVEL OF KNOWLWDGE: Expert knowledge of packages windows environment.  

Unit – 1 : MS – Access 

Concept of a relational database management system. 

Creating and opening a database. 

Creating tables: defining fields and field types, determining and setting key field. Importing files 

from other packages. 

Concept of a form and its advantages. 

Creating query using a single table multiple queries.  

Printing a table or a query. 

Unit – 2 : FoxPro 

 Introduction to FoxPro 

Concept of Database & Relational Database  

Phases of DB design – Data definition, Data refinement & establishing relationship between fields. 

Starting FoxPro – User Interface, Data types, Creating of DB, Inserting & deleting DB fields, adding 

records, running DB, viewing DB. 

Unit – 3 : Editing Database 

Editing Database through edit, using menu options, Brouse, deleting records, change and replace 

commands, Sorting and Indexing – concept, need, Types of Indexes, Index Commands  

FoxPro Programming – Plan, design, Preudocode, writing & program, testing & execution. 

Creating Commands files – Running, do while end, do case, Memory variables, operators, Arrays 

for ........end/or, if..........else, Conditions looping. 

Unit – 4 : Querying in FoxPro 

Query with commands – List, display, locate, find and seek, RQBE. 

Query with Menus, find and seek, locate & continue, Report generation – creating a report format, 

display report. 

Creating custom screen and data entry. 

Functions and Commands. 

Unit – 5 : Information Technology Applications 

Scientific and Business applications – Invoicing, Transaction Processing, Financial Accounting & 

Payroll, Medical & health application. 

Education & Entertainment – Computer based training. 

Information on Internet for education & entertainment . 

 

REFERENCES: 

• PC software made simple   : R.K. Taxali  

• Computers Today    : D.H. Sanders  

• Understanding Dbase III  : Alan Simpson 

• Rescued by windows 3.1  : James 

• Basic system analysis   : Alan Danish & Don Yeates  

• Syatem analysis and design   : James A. Senn 
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IV Semester 

401. OVERSEAS PROJECT MANAGEMENT 

ENTREPRENEURESHIP DEVELOPMENT 
OBJECTIVE : This course aims at giving an insight- In the area of project management with 

special reference to overseas project. 

LEVEL OF KNOWLEDGE: Detailed knowledge about setting up of project and its management 

in international business.  

DETAILED SYLLABUS:  

Unit – 1 

Meaning and techniques of project appraisal. 

Feasibility study: Technical, financial, managerial economic and market. 

Market and demand analysis. 

Profitability and financial project. 

Identification of investment opportunities. 

Cost of projects and capital structure. 

Fax implications. 

Unit - 2 

Project appraisal under of risk and uncertainty  

Social cost benefit analysis 

Sensitivity analysis  

Appraisal procedure financial institutions. 

Unit – 3 

Network techniques for project planning and implementation  

Project review and control  

Preparation and implementation of project report  

Project management performance 

Project management and investment decision  

Project management MIS and computers 

International project management  

Project management in the year 2000 

Unit – 4 

Concept, characterize and forms of entrepreneur  

Factor affecting entrepreneurship  

Entrepreneurial motivation  

Entrepreneurial performance  

Behavioural aspects of entrepreneurship 

Innovation and entrepreneurs 

Leadership  

Management of hard employees  

Trade unions and industrial disputes 

Unit – 5 

Government and entrepreneurship 

States role in entrepreneurial development  

Growth of entrepreneurial development under industrial policy 

Impact of fiscal and EXIM policy on industrial setup in the country  
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Government assistant with regard to space] machinery, Finance, tax concessions and export 

incentives.  

 

REFERENCES: 

• Project Management     : B.L. Bajpar 

• Project Management     : ILO Publication 

• Project Management      : LTNIDO Publication 

• Project preparation budgeting and implementation : Prasanna Chandra  

• Social cost benefit analysis     : Krishna Chawla & Mittal 

• Entrepreneurial Development (Vol. 1, 11 & 111) : Vasant Desal  

• Entrepreneurial of Small Scale Industrial   : M.U. Deshpandey   

    

 

402. INTERNATIONAL BUSINESS POLICY & STRATEGY-II 
 

OBJECTIVES: The objective of the course is to develop holistic perspective among students that 

they can view the organization from the top and integrate thing within the organization. 

LEVEL OF KNOWLEDGE: Expert knowledge is required by the students that they develop the 

skill and the view point of the Top Management.   

DETAILED SYLLABUS: 

Unit – 1 

Strategic Management – An Overview  

Understanding Strategy. 

Definition and Explanation 

Strategic operation at various levels 

Decision making 

Strategy formation, Process, Strategic and their role. 

Unit - 2 

Strategy, and Structure 

Corporate Restricting 

Reengineering  

Bench marketing 

Unit – 3 

Strategy and Leadership 

Universal inner structure of effective leader  

Compulsory case, Study, Strengthening Universal inner structure  

Strategy and Ethos 

Unit – 4 

Board of Directors: Role & Function 

Top Management Role & Skills 

Strategy and Technology 

Technology Management 

In-house development of Technology 

Acquisition. Absorption and Transfer of Technology. 

Unit – 5 

Strategic Management of High technology companies 

NOTE: cases can be discussed on individual topics as well as giving a holistic view of strategic  
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Management Process, 

REFERENCES: 

• Strategic Management   : Certo 

• Strategic Management   : Dess and Miller 

• Strategic Management   : Rue and Miller 

• Business Policy    : Kazmi  

• Business Policy & Strategic Management  : Glueck & Jauch  

 

 

 

403. INTERNATIONAL BUSINESS LAWS AND  

TAXATION 
OBJECTIVE: This course aims providing an insight into the various legal dimensions of working 

in international business. 

LEVEL OF KNOWLEDGE: Expert knowledge is required to understand the various laws and 

their application in international business environment.  

DETAILED SYLLABUS: 

Unit – 1 

Legal aspects of international business. 

Export and Import control orders. 

Commercial arbitration  

Staffing and impact of host country regulation   

Unit – 2 

Impact of European Community Law upon business environment. 

MNCs and international trace  

Unfair and restricted trade practices in international business. 

Unit – 3 

Tax aspects of international business  

Implications of tariff and non-tariff barriers for Indian exports 

International codes relating to NTBs 

Unit – 4 

Implications of fax concessions and incentives. 

Foreign collaboration and incidence of taxation on domestic participants. 

Double taxation  

Global tax planning. 

 

REFERENCES: 

• Bare Acts – Latest edition 

• Mercantile Law  : Avtar Singh 

• Mercantile Law  : Taxman  

• Year Book SEBI & Corporate Laws 

• Business and Corporate Taxation  : H.P. Ranina  
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404. COMPUTER APPLICATION – IV 

 
OBJECTIVE: This course aims it adding to the existing knowledge of the students about computer 

applications in the international business. 

LEVEL OF KNOWLEDGE: Expert knowledge is required of networking and high level 

programming languages.  

DETAILED SYLLABUS: 

Unit – 1 

Concept of network and their types. 

Need and advantages of networking. 
Computer communication, data transmission, methods of data transmission, communication channels.  

Local Area Networks and their types. 

Wide Area Network: Requirements and advantages. 

Unit -2 

Classifications of programming languages and their evolution.     

Machine code: language at binary level, two point machine code. 
Assembly languages: memories, low level languages assembly to machine code conversion Assemblers. 

High level languages: machine independence, portability, problem oriented languages.  

Translation of high level source code to object code or executable codes to machine codes, 

Interpreters, Compilers Vs Linkers, interpreters Vs Compilers.    

Unit – 3 

Computer based problem solving Problem definition, Problem solving strategies, Program design & 

implementation  

Overview of C language, Importance, Introduction, Basic structure constant, variables, data types, 

declaration of variables operators & Expressions type conversion. 

Decision making & Branching Conditions, statement 

Looping, While, Do White 

Unit – 4 

Arrays -1-D Array, 2-D Array 

User Defined function 

Structure – Array of Structure, Structure & Functions 

Pointers – Pointers & Array, Pointers & Functions, Pointers & Structure 

Unit – 5 

Managing Information System – System approach & system view of business, Introduce to the 

process of MIS Development, Management Process and need – planning, organizing & control. 

Ecommerce – Evaluation of E-commerce, business opportunities, basic & Advanced models On 

Internet, Future & growth of business.   

 

REFERENCES: 

• The C programming language  : B.W. Kernighan & D.M. Richie  

• The spirit C    : Cooper Mullish  

• PC software made simple  : R.K. Taxali 

• Computers Today   : D.H. Sanders  
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405. INTERNATIONAL FINANCIAL MANAGEMENT 

 
OBJECTIVE: The objective of this paper is to give students an overall view of the International 

financial System and how Multinational organization operates. 

LEVEL OF KNOWLEDGE: Expert knowledge is required to be given to the students so that they 

can analysis and make decisions in this area. 

DETAILED SYLLABUS: 

Unit – 1: International Financial System: 

International Monetary System and Institutions. 

International Financial Markets  

International Banking. 

Unit – 2: Foreign Exchange risk Management. 

International Transactions & balance of Payments 

Foreign Exchange markets. 

Determination & Forecasting of Exchange Rates. 

Unit – 3: Investment in Foreign Operations. 

Currency Risk Management 

Measuring & Managing Transaction Exposure 

Measuring & Managing Transaction & Economic Exposure Corporate Strategy & Foreign Direct 

Investment. 

Unit – 4: Financing International Operations 

International project Appraisal 

Cost of capital for Foreign Investments 

Political Risk and Tax Aspects. 

Designing Global capital Structure 

Unit – 5: 

International Cash Management 

Foreign Trade Financing  

Project Export Financing 

  

 

 

       

 

  

 

  

  

 

 

 

 

 


